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ALBERTA OIL SANDS 

INVESTMENT REAL ESTATE NEWS  

I was on one of the fastest trains in the world, 
heading at near light-speed to an early morning 
meeting in Tokyo last Friday. The purpose of my 
journey was to liaise with international investors who 
are moving capital from European and Asian markets 
into rock steady Alberta real estate. 
 
An easy enough task, all things considered. My 
partners are quite well informed about Alberta and it’s 
effortless for them to see the advantages with ‘global 
eyes’, meaning from a seasoned-world perspective. 
 
With Alberta’s growth a mere half percent (that’s 
right: 0.5%) behind China’s growth it’s no wonder 
why it is effortless to see. As it’s easy to forget with all 
these heady numbers, here are a couple of facts to 
show what’s really happening. Alberta has a 
population of 3 million people. China has a population 
of 1.3 billion. Hopefully that clears up any confusion 
about how BIG of a growth spurt Alberta is enjoying. 
 
Did you know that in China every year about 30 
million people move up the economic ladder from 
‘poor’ to ‘middle class’?  

 Stop Pushing My Tushy 

Supreme New Property 
 
 
 

 

That’s nearly the population of Canada increasing its income 
bracket every 365 days.  
 
India now has a ‘middle-class’ of about 250 million people, 
which represents 25% of the Indian population. By 2025 
India will have 400 million middle-class people with over 
$2.8 Trillion a year in spending power. 
 
Continued on page 2…. 

 

 
June’s HOT Investment! 
 
Your estimated return is 18% annually!  
 
Turbo charge your Portfolio. Stylish ½ Duplex: 4 bdrm, 
2.5 baths in growing Hermitage, NE Edmonton. Popular 
neighborhood with fast access to Ring Road and oil projects. 
 
Poised for massive growth. This 1100 sq ft home rents for 
top dollar and has everything arranged, including incredible 
tenants. Your investment includes: financial analysis, 
inspection, insurance, financing, legal fees, accounting, 
reserve fund, CMA, down payment, annual statements and 
much more!  
Purchase price $315K Total investment $92K 
 

Get into action and start realizing secure, long-term 
profits NOW!  

Already producing a great RETURN! 
Visit glennsimoninc.com for the full FEATURE sheet. 
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     Please see Stop Pushing My Tushy...on page 2 

 Another outstanding GSI deal! 
 

  Give us a call to secure this property now!  
  Toll Free: 1-888-780-5940 Direct: 81-28-638-4155 
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As I’m watching the eki-in (train-pushers) pack people 
into the Shinjuku train line with soft, padded poles and 
white cotton gloves. I start thinking, 2 million people go 
through this station everyday… 
 
Like some outtake from the movie Pi, I can almost see this 
demand as tangible: Alberta’s oil, gas and nanotech, 
Canada’s water, uranium and lifestyle. 
 
Luckily we don’t need any Tushy-Pushers to push people 
into Alberta as there is enough room for everyone- in fact 
the gate is swinging wide open and welcoming. 
 

 Stop Pushing My Tushy 
Pushers 

Over the years I've been teaching kids about a simple 
but powerful concept - the ant philosophy. 

I think everybody should study ants. They have an 
amazing four-part philosophy, and here is the first part: 
ants never quit. That's a good philosophy. If they're headed 
somewhere and you try to stop them; they'll look for 
another way. They'll climb over, they'll climb under, and 
they’ll climb around. They keep looking for another way. 
What a neat philosophy, to never quit looking for a way to 
get where you're supposed to go. 

Second, ants think winter all summer. That's an important 
perspective. You can't be so naive as to think summer will 
last forever. So ants are gathering in their winter food in 
the middle of summer. 

An ancient story says, "Don't build your house on the sand 
in the summer." Why do we need that advice? Because it is 
important to think ahead. In the summer, you've got to 
think storm. You've got to think rocks as you enjoy the 
sand and sun. 

 

 

 

 The Ant Philosophy 

 

Page 2 
 

Alberta Oil Sands Investment Real Estate News, June 2007 

The third part of the ant philosophy is that ants think 
summer all winter. That is so important. During the 
winter, ants remind themselves, "This won't last long; we'll 
soon be out of here." And the first warm day, the ants are 
out. If it turns cold again, they'll dive back down, but then 
they come out the first warm day. They can't wait to get 
out.  

And here's the last part of the ant philosophy. How much 
will an ant gather during the summer to prepare for the 
winter? All that he possibly can. What an incredible 
philosophy, the "all-that-you-possibly-can" philosophy. 

Wow, what a great philosophy to have - the ant 
philosophy. Never give up, look ahead, stay positive and 
do all you can. 

To Your Success, Jim Rohn 
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 By Jim Rohn 
  
 

 
     
 
 

Japan, Germany, Russia and Italy are all projected to 
shrink in populace in the coming decades whereas 
Canada will have the fastest growth of all 
industrialized countries, faster than the USA. 
 
Alberta’s in the midst of the strongest economic 
growth of any Canadian province in history- poised to 
be a global energy super-power in the coming decades. 
Why wouldn’t people rush in?  
This is the opportunity of a lifetime. 
 

 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
     
 
 
 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
  

  
3M Execs scouting for ways to expand in Alberta  

 

American behemoth sees province as terrific place to 
make big investments 
 
EDMONTON - You want big? There are few corporations on the planet that cast a 
longer shadow than St. Paul, Minn.-based 3M Co. 
 
From Scotch tape to Post-it notes, and from dental care to adhesives, the U.S. multinational's vast 
lineup of 50,000-plus consumer and industrial products touches millions of lives every day.           
                                                                                                                            
The century-old corporate giant -- a member of the Dow Jones Industrial Index of 30 stocks -- 
employs more than 75,000 people in 60 countries, and 3M's global sales totaled $23 billion US in 
2006. 
 
3M's annual R&D spending alone exceeds $1.5 billion. In Canada, only Nortel invests more, and 
3M's spending is about 50 per cent higher than the top two dozen R&D spenders in B.C. and 
Alberta combined. 
 
Based on Friday's closing price on the New York Stock Exchange, 3M boasts a market value 
of $55 billion US, or nearly $65 billion Cdn. Just one Canadian company -- the Royal Bank -- 
tops that. 
 
So when 3M sends not one, but a dozen senior execs to Edmonton and Fort McMurray, as it did this 
week -- including H.C. Shin, an executive VP from 3M's U.S. headquarters, and Tom Hamlin, one 
of 3M's top global R&D execs -- that commands attention. 
 
3M and its billion-dollar, 2,000-employee Canadian unit, London, Ont.-based 3M Canada, already 
have a slew of key customers in Alberta, from major domestic oilsands players like Suncor and 
Syncrude to major oil and gas services companies like Halliburton, Weatherford, Schlumberger and 
ShawCor. Now, with sales in Alberta growing at five times the national rate for all of 3M's six 
divisions, it's looking at ways to ramp up its Alberta presence, through internal growth, 
acquisitions, partnerships and alliances. 
 
 

 
 
 
 

 

 

 

 

 

 

 

All are on the table. 3M Canada already has 45 sales and marketing staff in Calgary and Edmonton, under newly appointed regional 
director Bill Boyce. But that's just a start. Watch for further announcements ahead. "What we're saying is we're shifting the centre 
of gravity for our company (to Alberta). 
 
"And while we play in the oil and gas sector, we're really treating this as a total Alberta initiative," says Boyce. “We’re also in the 
health-care business, the consumer business, and the safety business. So oil and gas is kind of the straw that stirs the drink, but we see 
growth for everything here." In addition to expanding its R&D activities in Alberta, 3M is eyeing sales growth in areas like water 
filtration and treatment, industrial abrasives, pipe coatings, health care and oil and gas extraction. 
 
"We have a very broad product line, so there are tremendous opportunities for us here," says Bart Sullivan, a VP with 3M Canada. 
 
"Bill has been sent out here really with the (mandate to) build our footprint in Alberta." 
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“And in global terms, the province's robust economy is only rivaled by fast-
growing Asian markets like China and India.”  - H.C. Shin, 3M VP 

 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                                     
                                                
  

The 3M team's agenda this week included meetings with 
Alberta Advanced Education & Technology, the Alberta 
Research Council and the National Institute of 
Nanotechnology, as well as a dinner with key customers at a 
downtown hotel, and a tour of Syncrude's oilsands operations. 

"This is just the first foray. We're actually looking at moving 
more of our sales, marketing, and technical people right out to 
Alberta. So this is a very conscious and deliberate shift of 
resources," says Sullivan. 

For his part, Shin says Alberta is the fastest-growing 
market for 3M in all of North America. And in global 
terms, the province's robust economy is only rivaled by 
fast-growing Asian markets like China and India. 

"What's interesting about Alberta is that China, India, Russia 
and Vietnam are all developing countries, while Canada is a 
fully developed economy," says Shin. 

"That's very interesting, because you have a particular region 
in Canada that's growing its GDP by seven or eight per cent. 

"So I think it's a very unique phenomenon here." 
 
In assessing Alberta's future growth prospects, Shin is 
reminded of the birth of California's Silicon Valley, where a 
cluster of innovative firms, including giants like Intel and 
Hewlett-Packard, made the region a global leader in high-tech. 

"If you look at some of the big corporations who are in 
Alberta, they include Fortune 500 companies that are already 
doing R&D activities and manufacturing here," he says. 

An ounce of action is worth a ton of 
theory. –Friedrich Engels 
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"So even though there aren't many venture capitalists here at this 
point, there are more than enough reasons for 3M to come and 
liaise with companies like Microsoft, or the Halliburtons and 
Shells of the world." 

Shin and his colleagues give Alberta's pro-business policies 
two thumbs up, and say the province has a rare opportunity to 
write its own script. 

"It will depend on what Alberta wants to be in the future. Outside 
companies, big companies are wanting to invest here. 

"But I think part of (the challenge) is for Alberta to make 
decisions about its own destiny," he says. 

"I think there's a great possibility we can dream of Alberta 
becoming a high-tech centre, or the best energy centre, or 
advanced materials centre, not just nanotech. 

"That's what is so exciting." 
 
Boiling It Down: 

Alberta is easing into the global spotlight and beginning 
to demand the attention it deserves. It’s hard to 
imagine, especially for Canadians, what this province 
will look and act like in the next 20 years, but you can 
bet it’ll be a world-class achievement. 

 

 

 

 

 

 

 

 

3M Scouts Alberta Expansion 
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